
Package Design
Adobe Illustrator and Photoshop CS5 and CS6

Moon Water Vodka is carefully and expertly 
distilled from local grown grain including 
corn and wheat, in Madison, Ohio. 
Romance and magic are often symbolized 
by the moon glistnening on beautiful blue 
water. Moon Water Vodka is pure and 
romantic like the dreamy moonlit waters it 
was named for. Set the mood for dreamy 
romance with Moon Water Vodka and your 
favorite mixers.

GOVERNMENT WARNING: (1) According to 
the Surgeon General, women should not drink 
alcoholic beverages during pregnancy because 
of the risk of birth defects.
 (2) Consumption of alcoholic beverages 
impairs your ability to drive a car or operate 
machinery, and may cause health problems.

Moon Water Distillery, Madison, Ohio
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Illustration
Hand drawn then painted with watercolor-Prisma pencils 
and gouache, then scanned and printed onto card stock and 
matboard



Commercial Photography
Ad created in InDesign

Classic 
Favorites!

Good 
Old 

fashioned 
comfort 
food!



Package Design
Final Project

Ingredients:
Wheat fl our, meat and bone meal, corn 
gluten meal, animal fat (preserved with 
bha), wheat germ meal, salt, fi sh meal, 
dried whole milk, dried fermented corn 
extractives, steamed bone meal, calcium 
carbonate, dicalcium phosphate, cheese 
meal, caramel color, sodium bisulfi te, turkey 
and liver meat, yeast culture, malted barley 
fl our, artifi cial color (red #40, yellow #6), 
vitamins and minerals.

Feeding Guideline

®

Brand Dog Treats 
Manufactured at 

3057 Burns Road, Madison, Ohio 44057

® ®

Weight (lbs.)

Small (Up to 25 lbs) 

Medium (25 to 50 lbs)

Large (Over 50 lbs)

Number of Biscuits

1 - 3

3 - 5

5 - 8

Guaranteed Analysis:
Crude Protein 20.0% Minimum 

Crude Fat 6.0% Minimum 
Crude Fiber 3.0% Maximum 
Moisture 10.0% Maximum 

Calorie Content: Calculated Metabolizable Energy.

® ®

Premium Dog Treats Premium Dog Treats
16 oz 

(1pound) 
454 grams

16 oz 
(1pound) 

454 grams



Graphic Design
Shopping Bag Project 

Digicam Pixels

Photography 

Digicam Pixels
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Digicam P� els 
Grand Opening 

Special!

Sitting plus three 
portrait sheets

only $35.00
($15.00 o� !)

Additional sheets 
are just $10.00 each. 

Large portraits 
are also available

Satisfaction Guaranteed! As cra� smen 
We take pride in our work and believe 

you will be thrilled with your fi nished photos! 
If for some reason you are not satisfi ed, 

we will schedule another sitting 
and retake your photos. 

Also ask us about:
Key Rings, Magnets,

Mouse Pads, Ornaments,
Posters, Metal Prints

and many more keepsakes!!

Panoramas

Studio and Location Portraits
We will come to you!

High School Seniors; You 
get your senior year in 

high school only once in a 
lifetime! Let us help you 
preserve your memories 

with your Senior Portraits!

Adobe InDesign 

Sherilee McFarland, Owner
314 N. State Street

Painesville, Ohio 44077
(440) 413-3245

My Photography Sitting 
appointment is on:

At:

www.digicampixels.com
sheri@digicampixels.com

Babies Don’t stay babies 
long! Capture those 

precious memories with 
beautiful professional 
portraits that you can 
enjoy for a lifetime!

Digicam Pixels
Photography And Imaging



Graphic Design
Group Colaborative Project
CD and Game Pieces by Sheri 
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Nutrition Facts 

 Serving Size13 wafers(30g) 

 Servings per Container About 15 

 Amount per Serving

Calories:170   Calories from Fat 90

% Daily Value*   

Total Fat 10 g  15%    Saturated Fat 8g  40%   

Trans Fat 0 g

cholesterol 0 mg 0%    Sodium 35 mg 1%   

Total Carb 18 g 6%   Dietary Fiber 1g 4%

Sugars 16 g Protein 2 g 4%   Vitamin A 0%  

Vitamin C 0%   Calcium 2%   Iron 0%   

 *Percent Daily Values are based upon a 2,000 

calorie diet.

16 OZ
I R I SH CREAM
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Nutrition Facts 

 Serving Size13 wafers(30g) 

 Servings per Container About 15 

 Amount per Serving

Calories:170   Calories from Fat 90

% Daily Value*   

Total Fat 10 g  15%    Saturated Fat 8g  40%   

Trans Fat 0 g

cholesterol 0 mg 0%    Sodium 35 mg 1%   

Total Carb 18 g 6%   Dietary Fiber 1g 4%

Sugars 16 g Protein 2 g 4%   Vitamin A 0%  

Vitamin C 0%   Calcium 2%   Iron 0%   

 *Percent Daily Values are based upon a 2,000 

calorie diet.
16 OZ

DAR K MOCHA
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Nutrition Facts 

 Serving Size13 wafers(30g) 

 Servings per Container About 15 

 Amount per Serving

Calories:170   Calories from Fat 90

% Daily Value*   

Total Fat 10 g  15%    Saturated Fat 8g  40%   

Trans Fat 0 g

cholesterol 0 mg 0%    Sodium 35 mg 1%   

Total Carb 18 g 6%   Dietary Fiber 1g 4%

Sugars 16 g Protein 2 g 4%   Vitamin A 0%  

Vitamin C 0%   Calcium 2%   Iron 0%   

 *Percent Daily Values are based upon a 2,000 

calorie diet.
16 OZ

FRENCH VAN I LLA



American 
ArmedForces
Foundation

16 North Carolina Avenu, SE Washington, DC 20003 

Financial Assistance: (910) 585-8003 - Offi  ce: (202) 547-4713 - Fax: (202) 547-4712

e-Mail: info@armedforcesfoundation.org

American 
ArmedForces
Foundation

American 
ArmedForces
Foundation

Financial Assistance: (910) 585-8003  
Offi  ce: (202) 547-4713 

e-Mail: info@armedforcesfoundation.org

American 
ArmedForces
Foundation

16 North Carolina Avenu, SE 
Washington, DC 20003 

American 
ArmedForces
Foundation

American 
ArmedForces
Foundation

16 North Carolina Avenu, SE 
Washington, DC 20003 
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Most Common Printing Process

Offset lithography is one of the most com-

mon ways of creating printed matter. A few 

of its common applications include: news-

papers, magazines, brochures, stationery, 

and books.  Compared to other printing 

methods, offset printing is best suited for 

economically producing large volumes of 

high quality prints in a manner that requires 

little maintenance. Many modern offset 

presses use computer to plate systems as 

opposed to the older computer to film work 

flows, which further increases their quality.

Advantages

Advantages of offset printing compared to 

other printing methods include:

■  Consistent high image quality. Offset 

printing produces sharp and clean images 

and type more easily than, for example, let-

terpress printing; this is because the rubber 

blanket conforms to the texture of the print-

ing surface.

■  Quick and easy production of printing 

plates.
■  Longer printing plate life than on direct 

litho presses because there is no direct 

contact between the plate and the print-

ing surface. Properly developed plates used 

with optimized inks and fountain solution 

may achieve run lengths of more than a mil-

lion impressions.

■  Cost. Offset printing is the cheapest 

method for producing high quality prints in 

commercial printing quantities.

■  Possibility of adjusting the amount of ink 

on the fountain roller with screw keys. Most 

commonly, a metal blade con-

trols the amount of ink trans-

ferred from the ink trough to the 

fountain roller. By adjusting the 

screws, the gap between the 

blade and the fountain roller is 

altered, leading to the amount 

of ink applied to the roller to 

be increased or decreased in 

certain areas. Consequently 

the density of the colour in the 

respective area of the image 

is modified. On older machines 

the screws are adjusted manu-

ally, but on modern machines 

the screw keys are operated electronically 

by the printer controlling the machine, en-

abling a much more precise result.

Disadvantages 

■  Slightly inferior image quality compared 

to rotogravure or photogravure printing.

■  Propensity for anodized aluminum printing 

plates to become sensitive (due to chemi-

cal oxidation) and print in non-image/back-

ground areas when developed plates are 

not cared for properly.

Offset lithography - Sheetfed
■  Time and cost associated with producing 

plates and printing press setup. As a result, 

very small quantity printing jobs may now 

use digital offset machines.

The offset printing process

The most common kind of offset printing 

is derived from the photo offset process, 

which involves using light-sensitive chemi-

cals and photographic techniques to trans-

fer images and type from original materials 

to printing plates. In current use, original 

materials may be an actual photographic 

print and typeset text. However, it is more 

common — with the prevalence of comput-

ers and digital images — that the source 

material exists only as data in a digital pub-

lishing system.

Offset lithographic printing on to a web 

(reel) of paper is commonly used for print-

ing of newspapers and magazines for high 

speed production. In this process, ink is 

transferred from the ink duct to the paper in 

several steps:

1.  The ink duct roller delivers ink from the ink 

duct to the ink pyramid, also called the Ink 

Train.
2.  The ductor roller, sometimes called a 

vibrator roller due to its rapid back and forth 

motion, transfers ink from the duct roller to 

the first distribution roller. It is never in con-

tact with both rollers at the same time.

3.  The distribution rollers evenly distribute the 

ink. The first distribution roller picks up the ink 

from driving rollers, and the last distribution 

rollers transfer the ink to the form rollers.

4.  The transfer rollers transfer ink between 

the ink-absorbing and ink-delivering driv-

ing rollers.

5.  Driving rollers roll against the distribu-

tion rollers and either absorb or deliver ink, 

depending on their placement.

6.  Ink form rollers transfer ink from the last 

distribution rollers on to the printing plate.

7.  The printing plate transfers the ink to the 

offset cylinder (typically called the blan-

ket cylinder) usually covered with a rubber 

“blanket.”

8.  The paper is then pressed against the 

blanket cylinder by the impression cylinder, 

transferring the ink onto the paper to form 

the printed image.

Plates
Generally, the plates used in offset printing 

are thin, flexible, and usually larger than the 

paper size to be printed, and are usually 

made of aluminum, although sometimes 

they are made of multimetal, paper, or 

plastic.

Polyester plates are much cheaper and 

can be used in place of aluminum plates for 

smaller formats or medium quality jobs, as 

their dimensional stability is lower.

Inks

The most common 

kind of offset printing is 

derived from the photo 

offset process, which 

involves using light-

sensitive chemicals and 

photographic techniques

“
”

Sheet fed Printer InksSheet fed Offset Printing Processes

Four Color Sheet fed offset printer
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History of Screen Printing

Think of all the media around you. Any 

piece of clothing you possess with any 

graphics on them, any advertisement in 

a fast food window. These examples of 

media are produced by a process called 

screen printing. This process has been in use 

for over a thousand years. 

 While the processes’ exact origins 

are  disputed, it is widely accepted that 

screen printing originated in Eastern Asia. 

In Japan, the stenciling process has been 

used since the eighth century. Stencils 

were used to create complex images. 

Fiji is believed to be the location where 

the practice of stenciling on fabric was 

first used by cutting holes in leaves and 

smearing dye over the leaves. 

 The art form has been evolving 

over the years. As the world matured 

and religion spread, officials began 

to use stencils to illuminate religious 

pictures and scripture. Screen printing 

was used in the middle ages to print 

wooden signs, playing cards, and 

images.

Screen Printing Today 

In the modern world, screen printing 

can be used for almost any purpose. 

T-shirts, banners, logos, ads, and more, 

have been produced time and time 

again through screen printing. The process 

has varying levels of difficulty depending 

on the level of reproduction and detail that 

is desired. For a short run of a dozen t-shirts 

the process can be done at home, but if 

a client is wanting several hundred shirts 

it may make more sense to use industrial 

equipment. 

 Screen printing at home 

breaks down into three subcategories: 

Preparation, production, and post-

production. The preparation category 

consists of creating the design, assembling 

the frame, and preparing the screen. 

The production third of screen printing is 

applying the design to the screen, finishing 

the screen, and printing the design. The 

final portion of the process is drying the 

prints, cleaning the ink off, and reclaiming 

the screen. Each step has different ways 

for it to be accomplished. Some even have 

sub-steps depending on the type of effect 

desired. 

How Screen Printing is Done

 Step one or creating the design is a 

summation of several steps. This means that 

it flows through the design process, from 

concept to final product. The design is then 

made into a stencil which will fit safely into 

the screen. The next step is to build your 

own frame.

 The frame is the item that holds the 

screen in place, similar to the frame on a 

canvas painting. Frames can be produced 

from wood, plastic, or metal, or bought 

at a local art store. The dimensions vary 

depending upon the size of the substrate; 

larger frames will need to be custom built. 

Once the frame is assembled the screen 

needs stretched.

 Stretching a fabric screen can be 

tricky because there is no absolute way to 

do it. The essential points in this process are 

to cut the fabric a few inches larger than 

the frame area, and tacking the fabric 

down. The fabric needs cut at a larger 

size due to the fact that the fabric will be 

stretched around the frame.

 After the frame’s preparation is 

completed the stencil needs to be applied 

to the screen. This step can be tricky due 

to the different methods available. For 

simple lettering the widely used methods 

are to block the negative space on the 

screen by using screen filler or wax. To 

transfer an image, photo-sensitive film or 

direct emulsion is applied to the screen 

and then exposed using proper light. There 

are several ways to transfer photographic 

images both directly (described above) 

and indirectly. 

 Now that the stencil has been 

applied and dried, the screen needs 

finished. This occurs by taping off the edges 

of the live area and all holes have been 

sealed. The finished frame and screen are 

fastened down using a bracket to hold it 

in place and help with registration. Once 

the screen is firmly attached and registered 

properly, you are ready to print the 

design. 

 With the screen properly fastened 

and registered the design is ready to be 

transferred to the substrate. To start the 

process some ink must be set upon one 

of the ends of the screen. The printer 

then uses a rubber squeegee to pull the 

ink to the opposite side and back again. 

The first pass pushes the ink through the 

mesh screen on to the substrate, and the 

second pass makes sure that all of the live 

area has been covered. The left over ink 

is then recycled for later use.

 The last three steps can all be done 

fairly quickly. The new print needs to dry, 

so nothing further needs done to it at this 

point in time. While the print is drying the 

printer can clean the ink from his screen 

using water. Removing the stencil can be 

a bit more challenging. If wax was used 

to create the stencil, then mineral spirits or 

gasoline are the best solutions to dissolving 

the screen filler. As for gum (such as british 

gum, or gum arabic), any trace of the filler 

should wash away with water.

 By the time you are done cleaning 

your screen and putting your supplies away 

the print should be dry. Now it is up to you 

on what to do with the final product. You 

can keep it for personal use, give it away, 

or sell it. Now go out and paint the world.

 

 Screen Printing

Graphic Production
Printing Process Manual
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Illustration
Hand Drawn and painted with prisma water color 
pencils and gouache. 
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We light up your life!

Home

Environment Community Careers About

News Contact UsInvestors

Bills & Payments 

Storms & Outages

 Start & Stop Service

Customer Service

AEP Ohio

AEP Texas

Appalachian Power

Indiana Michigan 
Power

Kentucky Power

PSOSWEPCO

National Accounts

News & Announcements

AEP Reports 2012 Fourth-Quarter and Year-End Earnings

•Fourth-quarter earnings $0.05 per share GAAP and $0.50 per share 
operating; difference primarily due to Ohio plant impairments and 
restructuring charges
•2012 year-end earnings $2.60 per share GAAP and $3.09 per share 
operating
•Continued discipline around controlling costs
•John W. Turk Jr. coal-fueled generation plant on line in December 2012

AEP Details 2013 Business Plans, Strategy to Support 4 to 6 Percent 
Operating Earnings Growth

AEP discussed fourth-quarter and 2012 earnings results, the company’s 
2013 business plan, expected capital investment and its growth strategy 
during a meeting with investors in New York. 

AEP Declares Quarterly Dividend

The Board of Directors of American Electric Power Co. declared a regular 
quarterly cash dividend of 47 cents a share.
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AEP discussed fourth-quarter and 2012 earnings results, the company’s 
2013 business plan, expected capital investment and its growth strategy 
during a meeting with investors in New York. 

AEP Declares Quarterly Dividend

The Board of Directors of American Electric Power Co. declared a regular 
quarterly cash dividend of 47 cents a share.



How We’re Addressing Climate Change

Although we’ll remain a large consumer of fossil fuels, 
the changes we’re making will further reduce our future 
carbon dioxide emissions. Our goal for 2020 is to re-
duce our greenhouse gas emissions by 10% from 2010 
levels. 

We’ve been proactive in supporting a number of climate 
change initiatives in the public policy arena. And, we’ve 
made signifi cant investments in clean coal technologies 
such as carbon capture and storage. At the same time, 
we continue to increase our use of renewable resources 
such as wind and solar, and we’ve ramped up energy 
effi ciency and demand response programs where there 
has been regulatory support.

We want to inform you that 
American Electric Power 

company vehicles and workers 
will be in your area this week 

to upgrade electrical lines and 
connections to local residences. 

We apologise for any 
inconvenience.

Safety & Health

 Find information about safety and health 

around electricity. For more information 

on customer safety, visit the Safety 

section of one of our customer Web sites

For Teachers & Students

 To help students learn about electricity, 

we provide financial support and teaching 

resources, including teacher grants and 

online materials. 

Conservation & Outdoor Recreation

 We have a long history of involvement 

in working to restore and protect the 

environment. AEP Foundation

 Since 2005, the AEP Foundation has 

provided ongoing resources for charitable 

initiatives involving higher dollar amounts and 

multi-year commitments. 

Corporate Giving Guidelines

 AEP also supplies community support in 

the form of employee volunteers, economic 

development, matching gifts, and in-kind 

donations. 

Community Affairs & Economic 

Development

 AEP Community Affairs staff serve as local 

liaisons for our 11-state service territory, ad-

dressing a variety of community needs. 

Corporate Accountability Report

 Read details about AEP’s future plans and 

its environmental, social, and financial per-

formance. 

Community Connections Report

 Read details about how AEP, its operating 

companies, and the AEP Foundation are 

building stronger communities.

For Communities Affected by Plant 

Retirements

 Information to help communities transition 

to a successful future. Includes economic 

development assistance and programs as 

well as human resources assistance for 

employees.

 

At AEP, we care about the health and safety of 

our customers, our employees, and the general 

public. We support philanthropy, diversity, and 

education. And, we strive to build relationships in 

all our jurisdictions. Learn more about our efforts.

Read about our community support and efforts to 

preserve your way of life and make living easier 

for us all.

Headquartered in Columbus, Ohio, AEP is one of the 

largest electric utilities in the U.S., serving over 5 million 

customers in 11 states. 

Overview of AEP

We own:

•Nearly 38,000 megawatts of generating capacity

•A nearly 39,000-mile electricity transmission network – the 

largest in the nation

•More 765 kilovolt extra-high voltage transmission lines 

than all other U.S. transmission systems combined

Our major businesses include:

Regulated Utility Operations

 Seven regional electric utilities serving customers across 

11 states. 

Transmission

 The nation’s strongest transmission network, with a na-

tional vision for the nation’s power grid. 

Power Generation

 One of the nation’s largest, most effi cient, and most in-

novative generation fl eets. 

AEP Energy Partners

 Providing electric supply to customers in deregulated 

electricity markets. 

River Operations

 One of the nation’s largest barge companies, transporting 

coal and other cargoes.

 

1 Riverside Plaza

 Columbus, Ohio 43215-2373

 614 716-1000

President and CEO: Nick Akins

Chairman: Michael G. Morris
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AEP Reports 2012 Fourth-Quarter and Year-End Earnings

•Fourth-quarter earnings $0.05 per share GAAP and $0.50 
per share operating; difference primarily due to Ohio plant 
impairments and restructuring charges
•2012 year-end earnings $2.60 per share GAAP and $3.09 
per share operating
•Continued discipline around controlling costs
•John W. Turk Jr. coal-fueled generation plant on line in 
December 2012

AEP Details 2013 Business Plans, Strategy to Support 4 to 
6 Percent Operating Earnings Growth

AEP discussed fourth-quarter and 2012 earnings results, 
the company’s 2013 business plan, expected capital 
investment and its growth strategy during a meeting with 
investors in New York. 
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3057 Burns Road, Madison, Ohio 44057

3057 Burns Road

Madison, Ohio 44057

(440) 983-0367

Jay McFarland
Tree Removal

Tree Trimming

Stump Grinding

Chipping

Tree Guy Identity
Illustrator, InDesign
Original TreeFace art in Photoshop



CLEANING SERVICE

Sparkles

Sparkles Cleaning Service
Logo - Adobe Illustrator
Business Card - In Design

Residential 

Commercial
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Typography
Originally done in Pen and Ink.
Digitally improved in Photoshop



Self Portrait Drawing
Prisma Color Pencils


